Sports and Entertainment Marketing

Lesson 2.1 and 2.2

Define each of the following and give examples other than the book:

Market Segmentation

Geographic Segmentation

Demographic Segmentation

Psychographics

Product Usage

Benefits Derived

What have been the trends in Women’s college sports?

Who is Pat Summit?

Give an example of a recent marketing effort toward women’s sports?  Which of the types of market segmentation did they use?

What are the economic impacts of a good college team?

What is a sponsorship?  Give an example.

What is a license?  Why are they so important to colleges?

Answer the Judgment Call on page 39 of your book.
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